JASON WINSTON   | USER EXPERIENCE DESIGNER

jason.r.winston@gmail.com |  206.852.7794  

OBJECTIVES

With a passion for user experience design, my intent is to help establish a reliable and productive dialog between user and media 

CAREER HIGHLIGHTS

· Eleven years of creative work experience in various design fields

· Created and managed a successful design company, Embrace Design

· Lead designer on several major corporate Web sites including InfoSpace, CarDomain, RealNetworks, Switchboard and T-Mobile 

· Excellent Web and multimedia skills including HTML, Flash, CSS, Java

· Experienced with many design tools including Fireworks, PhotoShop, Illustrator, Flash, GoLive, Dreamweaver, and Homesite

· Committed to providing a wide variety of innovative idea samples above and beyond what is called for

EXPERIENCE

Microsoft, Bellevue, WA | March 2009 – Present

Product Designer 3 (UX, UI, IA)

· Worked extensively on UX/UI for a server product—including the creation and design of dashboards, health reporting, agent configuration, network reporting, and online product interface.

· Designed a vast number of wireframes which helped product owners think outside the box--further enhancing their overall project vision.

· Created a style guide which is helping pave way for my complete redesign of their System Center product.

· Strengthened my skills as designer by fully engaging in Microsoft’s vast library of usability tools (frequent UX workshops, usability lab studies, access to brilliant usability thinkers, etc). 

· Consistently communicated with users to help interpret their needs to developers.

· Worked closely with the information architect to dissect and highlight areas of improvement for current products and then present that information to project and business owners.

CarDomain, Inc., Seattle, WA | November 2006 – November 2008

User Experience, User Interface, Graphic and Web Designer
· Became the lead UI/UX designer responsible for developing and implementing new ideas for CarDomain’s social networking space.

· Helped create a brand identity and style guild lines for CarDomain’s new image

· Implemented this style on the corporate Website and worked to maintain its consistency throughout the entire Web site and advertising

· Created wireframes, user stories, and interaction matrixes for CarDomain’s largest ever advertising campaign as well as a number of other high-profile client directed projects

· Designed and oversaw development for CarDomain’s new Videos and Member Group sections

· Worked side by side with development, IT and QA teams to ensure design integrity

· Designed exhibit spaces and communication materials for most of CarDomain’s annual events.

InfoSpace, Inc., Bellevue, WA | June 2004 – October 2006

User Experience Designer / Graphic Designer
· Design of template-page layouts and corporate branding for InfoSpace’s Web site, intranet, content channels, style guides and various company product logos

· Helped initiate company-wide adoption of detailed user profiles so departments became aware of designing for specific users personas

· Developed, through focus group testing, the entire style and layout for Moviso.com, InfoSpace’s mobile content site

· Design of online marketing materials such as advertisements and promotional pages for InfoSpace and its various sub-brands including Dogpile, Metacrawler, Switchboard, Moviso, and Ringster

· Worked on several usability-related design projects, including interface design of configurations tools, site integration and Flash-based tutorials

· User interface implementation on mobile devices--from concept, to user flow, to wireframes and then final design

· Various print projects including hiring brochures, promotional posters, and t-shirts

· Facilitated brainstorming sessions to promote collaboration within the design group

· Taught graphic design workshops to internal departments to aid in their understanding of our creative process and mitigate “fire-drill” design requests

· Worked with the Creative Director to help screen and commission contractors for projects

Publicis, Seattle, WA | May 2002 – June 2004

Web Designer / Graphic Designer
· Design of online marketing materials such as advertisements and promotional pages

· Demonstrated ability to learn and use Flash technology

· Design and production of client Web pages such as T-Mobile and SafeCo

· Creation of a wide variety of Web advertisements

· Creation of an informational Flash kiosk animation for T-Mobile stores

RealNetworks, Seattle, WA | November 1999 – May 2002
Web Designer and Developer
· Designed the look and feel of the RealNetworks corporate Web site and created the initial style guide

· Designed the core logos and icon set used in all digital presentations for internal and external use 

· Design and production of various internal company Web sites

· Created feature graphics, backgrounds, headers, tiles, buttons and other “stock” imagery for use in products such as RealPlayer, RealVideo, and RealJukeBox

Embrace Design, Seattle, WA | August 1998 – Present

Designer / Owner
· Responsible for all aspects of running a small design company, serving a diverse clientele with a broad range of design needs, from print to Web to user interface to packaging

· Management of site requirements, navigation and design recommendations

· Development and maintenance of project timelines, production schedules and budgets

· Handled new business acquisition, marketing and self-promotion activities

Education
BFA Industrial Design / University of Washington, June 1998

Graphic Design Courses / University of Washington, June 1995 – 1996

Flash Courses / School of Visual Communication, April 2005

